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‘All tourism in Wales should be community tourism’ say 

tourism heads at national conference 

 

‘All tourism in Wales should be community tourism’ – That was the message at a national 

conference which showcased how a form of tourism in the South Wales Valleys, that involves and 

positively impacts local people, can benefit the prosperity of an area. 

Speaking at Community Tourism in the Valleys – A National Conference at Margam Park, industry 

heads including Peter Cole, Regional Director at Capital Region Tourism and former Visit Wales CEO, 

Jonathan Jones, told the room full of businesses from across the UK why the best people to push an 

area’s assets are those that live there.  

The event took place over two days and drew businesses and tourism specialists from across the UK 

to learn about how they can follow in the footsteps of The Valleys Regional Park - a network of 

visitor trails, facilities, country parks, heritage sites and nature reserves across the Valleys that has 

been developed through a partnership of more than 40 organisations working together.  The overall 

aim is to utilise the natural environment and heritage of the Valleys as a social and economic 

regeneration driver. 

The Valleys Regional Park (VRP) Partnership is making a significant contribution to the promotion of 

the Valleys as a tourism destination and has benefitted from European Regional Development 

Funding through the Welsh Government to improve tourism facilities and engage communities in 

tourism related activities. 

Mr Cole said: “The people of the Valleys give us the USP already and are an integral part of the 

approach to community tourism. Trained Community Ambassadors have been working hard across 

the region to provide visitor information, drawing on their local knowledge to ensure those visiting 

make the most of the area and stay for longer. 

Challenged on how Wales overcomes stereotypes he added “The great thing is that we are creating 

an all-year weather-proof product. We want to give visitors a real, authentic and compelling 

experience come rain or shine. We want to give visitors something very individual and memorable 

with lasting value.” 



Joining Mr Cole to address the conference, Mr Jones added: “The best people to promote an area 

are the people who live there. It comes from the heart, which no paid guide – however good they 

are – can do. This is the way forward.” 

Organised by VRP Partnership, the conference also drew leading tourism and travel industry 

speakers, including Steve Keenan from Travel Perspective, who is a former online travel editor at 

Times Online and Sunday Times, who spoke about how social media can enhance community 

tourism and how it can empower people to engage with an area. 

He said: “Community tourism gives the power to people to tell their own stories and to not have to 

rely on others to do it. They can share the story of their local area themselves. The better the story 

you have to tell, the more people will talk about it.  

“Social media is a great tool and should be used for the distribution of your story as this will spread 

the story further and allow those with something to say, to tell it.” 

Included in the conference’s itinerary were Valleys Regional Park site visits, round table discussions 

with key speakers and industry experts to provide delegates with advice on how they can utilise 

community tourism to the benefit of their business or local area. 

Those who would like more information on how community tourism can benefit their business or 

area, can visit www.thevalleys.co.uk.  

Ends 

For more information please contact Jessica Pickin (Jessica.Pickin@workingword.co.uk) or Ben 

James (Ben.James@workingword.co.uk) at Working Word on 029 2064 6840. 

  

Notes 

  

The £3.2bn Structural Funds programmes 2007-2013 in Wales include the Convergence programmes 

for West Wales and the Valleys (the successor to Objective 1), and the Regional Competitiveness and 

Employment programmes for East Wales. The programmes are delivered through the Welsh 

Government and are aimed at creating employment opportunities and boosting economic growth. 

The Valleys Regional Park is a network of visitor trails, facilities, country parks, heritage sites and 

nature reserves across the Valleys and has been developed through a partnership of more than 40 

organisations working together.  The overall aim is to utilise the natural environment and heritage of 

the Valleys as a social and economic regeneration driver.     www.thevalleys.co.uk       

www.thevalleys.org.uk    
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